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During the presidency of Donald J. Trump, Trump
used his private Twitter account on a daily basis to

comment on events in society (Ross and Rivers 2018).
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By using Twitter as the prmary communication
channel instead of mass media interactions such as
press bnefings and interviews, Trump was able to use
short messages, ‘tweets’, to bypass the traditional role
of the mass media as an interpreter and gatekeeper of
political messages (Ott 2017). Much has been written
about the impact of social media influencers on
consumer behaviour (Vrontis ef al 2021); could
Trump’s use of social media to send messages directly
to the electorate have influenced voter behaviour,
especially those who voted for the first time at the 2020
presidential election?
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The aim of this paper is to mvestigate how political
messages on social media affect the voting behaviour
of the segment of the electorate who are voting for the

first time.
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Therefore, the main research question of this paper is:
‘How do tweets affect voter behaviour?’
Research question RO4
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Therefore, the main research question of this paper is:

‘How do messages on social media platforms affect

voters?’ Research question RQS
FIt - AR AR MR . TSR L
HYSRE AR ? WFSERIRE RQS

WIZERERE RQ4 DR E A ZERRAATFTITZERTRE RQL » H
1 Twitter (ERABSEVHETFE RQY) Bk T,

(RQ4) (RS - BESRDFERIRE RQS IR ZE
8 RQ4 SER MRV LR (HEE BEOZ BRHCRE



26 How to structure a thesis, report or paper

HYERRE o FTZERIE RQ4 AITFERIRE RQS #REHE T AT
SR RR—ERENEA BeEfrEESRRE - 2
FRE R (R R S AR AR Y R e T e R B A Y
7 o DU RASCR S EIR A —Eae ] » BRI
FIRE RQ4 1 RQS ©

The research i this paper 1s delimited to one social
media platform, Twitter, with the focus on social media
messages in the form of tweets from former US
President Donald J. Trump’s private Twitter account,
from the 2016 presidential election until the 2020
presidential election. Whilst we recognise that there are
many factors that can influence voter behaviour, and
that these mnfluences differ across election contexts, this
time frame provides a set of messages that directly link
a first-term incumbent politician to an election. In
addition to this, we focus on those members of the
electorate who were legally able to vote for the first
time at the 2020 presidential election.
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In the following paper, we first provide an overview of

our conceptual poimnt of departure, focusing on the

specific factors that are applicable to Twitter as a soctal
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